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• We are a Full-Service Marketing Research Firm

� We’re experts who approach research from the perspective of a consultancy

� We help our clients find business/marketing answers and solutions for the success of 
their businesses

� We design, conduct, manage and coordinate market research projects  

� We deliver insightful, actionable-results and recommendations

• Domestic (U.S.) and International Research

• Consumer and B2B Research

• Qualitative and Quantitative designs

• Leading edge for research techniques

� Pioneers in Online Research & Quality Control

� Street SessionsSM On-the-Spot Qualitative Research

� Clarion Customer TIESSM Customer Experience Research

• Proud winner of two David Ogilvy Awards
� 2011 Research Achievement Award 

� 2011 Multicultural Research Gold Award

Who we are, What we do...      
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• When research designs call for both quantitative and qualitative 
research, Clarion is uniquely qualified to apply its experience in 
both methodologies

Clarion offers the unique advantage of integrated
quantitative and qualitative research designs… 

� Both phases of research handled by 
senior level researchers

� No confusion or lost findings – because 
only one vendor is involved

� Final reports can be integrated to 
include both quantitative and qualitative 
findings, providing a richer story

� Essential in customer experience work
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• Our clients come to us to talk through their marketing and 
business issues, to help clarify their research options.  

We are a boutique firm whose business model is 
more consultancy than supplier…

� We bring a level of sophistication and expertise 
to every project that you won’t readily find with 
traditional suppliers

� Our reports are theme-based with specific 
conclusions and recommendations

� We have extensive background in complex 
verticals – high technology, communications, 
healthcare, and education

� 90% of our business is repeat, our clients love 
the way we handle projects
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Diane Traiger
President

• 35+ years of research experience:
• Division Head, Research 

International
• Group Head, Decisions Center
• VP, Directions for Decisions

• Strong Quantitative Background
• Variety of Sectors

• Substantial Education, 
Tech/Telecom

• 25+ years of research experience
• Extensive client-side experience: 

• Research & Brand Strategy,     
Lucent Technologies

• Account Planner, N.W. Ayer 
• Research Manager, AT&T

• Strong Qualitative Background
• Moderator, Ethnographer

• Expert Technologist

Our senior people have the depth of experience nece ssary 
to understand your issues and how best to address t hem…

Steve Crane 
Executive Vice President
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Diane, Steve and Randy are supported 
by a dynamic project staff who take 

pride in understanding a client’s 
business and providing the utmost in 

client service.

• 25+ years of research experience
• Extensive client-side experience: 

• Executive Director of Market 
Research at AT&T

• Adept at developing strategic 
business Insights from research

• Has championed many large 
scale, complex research initiatives

Randy Zeese
Executive Vice President
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Clarion is a certified Woman-Owned Business and 
Recognized as a certified Small Business.

Certified Woman-Owned Business
Clarion Research is a recipient of The Women’s Business Enterprise National Council’s 
certification as a Woman-Owned Business. A major criterion for receiving this award is 
proof of effective management of the business including operating position, by-laws, hire-
fire and other decision-making roles.

The WBENC certification for women-owned businesses is one of the most widely 
recognized and respected certifications in the nation. 

Certified Small Business
Clarion Research is a certified small business by the Port Authority of NY and NJ. We are 
also a self-certified small business with the federal government.



• A complete portfolio of qualitative methodologies:
� In-Depth Interviews (In Person, Phone, via Web Meetings)

� Mini groups, Triads and Pairs

� Focus groups, including online video streaming

� Online Bulletin Boards

� Street SessionsSM 

� Ethnographies

� Executive/Professional/Academic interviews

• Highly skilled at creating a good rapport with respondents, keeping the 
discussion involving, and utilizing cutting edge techniques

• Clarion is proud to introduce Street Sessions, a unique qualitative marketing 
research tool incorporating spontaneous “man on the street” interviews

• Post-group “on-site” analysis and discussion available when timelines are short 
and critical decisions can’t wait

• Final reports include strategic insights and actionable recommendations

Qualitative research that is reliable, marketing-or iented 
and actionable…   
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• A complete portfolio of quantitative methodologies:

� Online surveys, custom programmed

� WATS Telephone

� In Person:  Mall and Street Intercepts

� Through the mail

• Strict quality control procedures

• Extensive pre-testing of difficult questionnaires

• Senior level involvement in all aspects of project management

� You will not be “handed off” to a junior project director

• Actionable, theme-focused reports that clearly answer the questions at 
hand based on sound research, and that make marketing 
recommendations

Quantitative methodologies customized to your 
research Issues…
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• Clarion Research is a trusted and valued research partner with 
experience in all types of study designs, and in using key 
analytic approaches, including:

• Communications & PR Research
• Branding & Positioning
• Messaging
• Internal Communications
• Investor Relations

• Customer-Centered Research
• Customer Affinity/Loyalty/Profiling 
• Customer Satisfaction and TCE
• Needs Assessment
• Acquisition & Retention Studies 

• Marketplace Research
• Attitude & Usage Studies
• Segmentation
• Brand Equity/Naming
• Market Sizing & Forecasting
• Trial Market Tests
• Usability Testing

• Research Techniques & Analysis
• Market Sizing Analysis 
• Price Elasticity Analysis
• TURF & SWOT Analysis 
• Conjoint & Choice Models
• Discriminate & Regression Analyses
• Perceptual Maps
• Prime Prospect Analysis
• Customer Loyalty & Value Analysis
• Drivers of Customer Satisfaction

• Advertising/DM Research
• Ad/Campaign Development & Tracking
• Yield Loss Studies 
• Copy Testing
• Co-Marketing Concept Testing
• Name/Logo Testing 

Hands-on experience in all areas of custom marketin g 
research…
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A research supplier for leading brands in many sect ors…
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� To approach every project with a fresh 
perspective and creative, lateral thinking

� To take great care with details and proper 
research protocols for trustworthy results

� To provide senior staff involvement on 
every project

� To deliver high quality, high value and 
highly actionable marketing insights

� To be your trusted consultant – aware of 
the issues that generated the need for 
research

Our commitment to our clients…
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Why Clarion?

• Solid marketing research skills supporting qualitative and 
quantitative work

• Over 75 years of experience on both the supplier and client side

• Proven track record of delivering high quality, actionable results

• A solid understanding of your business

• Unique ability of providing both qualitative and quantitative 
research, and integrating customer insights
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