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Key Findings

Perceptions of Central Park
« For these New Yorkers, Central Park is an integral part of life in
New York City - an oasis from the hustle and bustle of New York
City life.
» Central Park offers New Yorkers a rich diversity of activities,
events, and escapes:
» Live events like concerts,
» Events for kids,
« Exercising,
« Socializing,
» People watching, and
« Simply “getting lost” in the peacefulness of the park.

Perceptions of the Central Park Conservancy

* Many of these New Yorkers have an awareness of the Central
Park Conservancy.

» Familiarity is primarily based on the Central Park Conservancy’s
presence in the park — from signs and logos, to seeing Central
Park Conservancy staff working throughout the park.

Clarion researcn, Inc. olreer 5essions™ Hesults summary rage £ 01 g



About Street Sessions™

Street Sessions™ are brief, on-the-spot qualitative research interviews with consumers as they go
about their everyday lives. Each Street Sessions interview has a set topic, a pre-designed question
structure, a targeted audience, and occurs in an everyday, natural environment relevant to the
interview topic.

Street Sessions interviews capture quick, spontaneous reactions to concepts, ideas, or consumer
perceptions and attitudes.
¢ Respondents have less time to think than in traditional research interviews, and are more
likely to give spontaneous top-of-mind impressions.
¢ Respondents have not been “recruited” for research prior to the interviews, and have no
pre-conceived perceptions of the topics or questions.
e Because interview settings and locations will often be related to interview topics,
respondents will be in a relevant mindset to respond to questions.
¢ Respondents are more likely to be open and candid about a given topic when approached
and given “the spotlight” to share their thoughts.

CENTRAL PARK CONSERVANCY RESEARCH METHODOLOGY

e Atotal of 30 Street Sessions interviews were conducted in Central Park during the summer
of 2011.

e Respondents were comprised of consumers that live and/or work in New York City.

¢ Respondents were approached in the park and asked open-ended questions about their
perceptions of Central Park & the Central Park Conservancy.

e Allinterviews were professionally video recorded.

e Interviews lasted approximately 2-8 minutes.

ABOUT CLARION RESEARCH
Clarion Research, Inc., a certified woman-owned business, is a full-service, international custom
research firm founded in 1995. Since that time we have conducted projects for a wide variety of
Fortune 500 companies, advertising agencies and consulting firms. We help our clients design,
build and deliver high-quality, high-value, and actionable marketing insights, using proven
methodologies and innovative techniques. We are experienced in both consumer and business-to-
business research and specialize in complex quantitative and qualitative studies.

As a relatively small firm, we enjoy strong relationships with our existing clients as a result of
successful project performance. By providing superior research services, a significant portion of our
annual revenue is from repeat business of existing clients — a true testament to the quality and
value of our work.

Our business model has been developed to provide our clients with a true extension of their own
market research organization, by intelligently staffing our functional research disciplines with proven
and experienced research experts.

Clarion’s reputation for analysis and reporting is unsurpassed and the hallmark of a Clarion
Research study. This reputation comes from years of “hands-on” experience in all types of research
projects.

For more on Clarion Research, check out our website: www.clarionresearch.com
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