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WHAT ARE STREET SESSIONS?
In today’s challenging economy, recognizing the voice of the consumer is increasingly more important. In
advertising, brand strategy, and marketing, understanding the consumer’s attitudes, beliefs, needs,
desires, and concerns is critical. As a result, businesses are increasingly intent on listening to what real
customers and prospects have to say about the products/services they use.
Street SessionsSM, by Clarion Research, bring the voice of the consumer directly to your organization’s door,
via on-the-spot qualitative research interviews with consumers as they go about their everyday lives.
Street Sessions interviews:
• Are spontaneously conducted and videotaped
• Have a pre-designed target audience
• Have a pre-designed set topic guide (developed around client’s issues)
• Have a pre-designed question structure
• Occur in an everyday, natural environment

THE METHODOLOGY
Project Specs:
• Clarion Research Street Sessions interview projects are designed as traditional one-on-one
qualitative projects – however, they occur in natural everyday consumer environments.
Each project has:
• Defined study objectives
• Client-approved target audiences and respondent quotas
• A pre-develop question set
Interview Approach:
• Once the target audience, question set, and location(s) are determined, the Clarion Research Street
Sessions interviewer and a professional videographer go to the determined locations, and begin
interviewing/filming.
• Interview locations are selected to capture target respondents in a real-life environment.
• Each respondent will be asked 5-7 questions in total.
• Each interview will last approximately 3-5 minutes.
• An average of 20-25 interviews are completed per Street Sessions project.
Deliverables:
• A consumer insights results summary incorporating key findings.
• A 5-10 minute video highlighting key findings as appropriate.
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KEY BENEFITS OF THIS METHODOLOGY
•

Street SessionsSM interviews capture quick, spontaneous reactions to a concept, idea, or general
consumer perceptions or attitudes:
• Respondents have less time to think than in traditional research interviews, and are more
likely to give spontaneous top-of-mind impressions.
• Respondents have not been “recruited” for research prior to the interviews, and have no
pre-conceived perceptions of the topics or questions.
• Because interview settings and locations will often be related to interview topics,
respondents will be in a relevant mindset to respond to questions.
• Respondents are likely to be open and candid about a given topic when approached and
given “the spotlight” to share their thoughts and opinions.

EXAMPLE TARGET AUDIENCES
Clarion Research Street Sessions interviews can be conducted among a wide variety of audiences – and
have included:
•
•
•
•

“US Consumer Cross-Section” in Times Square or Columbus Circle, NYC.
“College Students” at NYU or Rutgers University (New Brunswick, NJ).
“Young Adults” (21-35 years old) at NYC nightlife hotspots.
NFL Tailgaters at MetLife Stadium (East Rutherford, NJ).

If a project calls for specific or multiple markets, Street Sessions interviews can be conducted in any major
market across the US.

DELIVERABLES & TYPICAL TURNAROUND TIME
Clarion Research will be responsible for all aspects of designing, conducting, analyzing and reporting the
findings of this research. Major components of this research for which Clarion will be responsible include:
working with clients to construct appropriate question sets, moderation of all interviews, preparation of a
Results Summary in Word or presentation-style PowerPoint report, and video highlight segment at
conclusion of the research.
Upon completion of a Clarion Research Street SessionsSM research project, deliverables include:
• A Results Summary in Word or presentation style PowerPoint report.
• An approximately 5-10 minute video highlight segment, which will include impactful clips from the
Street Sessions interviews.
The following is a typical project timeline for a Street Sessions qualitative research project:
• Question Set Developed & Approved ......................................................... 1-3 days
• Interviews Conducted ................................................................................. 1-2 days
• Analysis, Video Editing, Final Report........................................................... 3 days

TYPICAL PROJECT COST
Street Sessions projects vary according to venue, timing, question set, and target audience, but generally
cost approximately $6,000-$10,000.
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